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From: <  on behalf of 
<  < <

Sent on: Tuesday, July 22, 2025 11:59:40 AM
To: dasubmissions@
Subject: Submission - D/2025/585 - 212-214 King Street NEWTOWN NSW 2042 - Attention Cissy Li
  

Caution: This email came from outside the organisation. Don't click links or open attachments unless you know the sender,
and were expecting this email.

Subject: I Object to Development Application D/2025/585 – 212-214 King Street, Newtown D/2025/585

The Displacement of Newtown’s Unique Character. 

To whom it may concern, 

I’m writing as a long-term Newtown retailer and resident to express deep concern over recent shifts in the area’s retail makeup —
particularly the replacement of unique, independent businesses by generic fast food outlets, and the resulting erosion of the very qualities
that Council itself promotes as Newtown’s defining character.

Newtown’s success as a local and visitor destination has always been tied to its diversity, walkability, creative spirit, and distinctive, fine-
grain retail offerings. This is not just a matter of pride — it’s a deliberate point of promotion by Inner West Council. Newtown is celebrated
as a place of vibrant culture, independent trade, and inclusive street life.

But that identity is now at risk.

Within 100 metres of my home, there are now so many fast food outlets, with more on the way. A McDonald’s is set to open in a site
previously home to afashion and jewellery store — a telling example of how the “Newtown character” is being pushed out by retail types
readily available in nearby centres like Broadway. This shift is not just aesthetic — it undermines the distinctiveness that draws people here
in the first place.

This is a textbook example of planning decisions favouring short-term convenience over long-term place value. Encouraging the lowest-
common-denominator retail — takeaway food, mass chains, and late-night-only uses — without protections for smaller, character-rich
businesses is a dangerous path. It leads to monocultures that drive out residents, discourage diversity, and ultimately render once-thriving
precincts sterile or unsafe.

We’ve seen this before. Kings Cross offers a cautionary tale: a vibrant area transformed over time into a late-night monoculture, its fine-
grain retail and continental charm swept away by noise, alcohol, and over saturation. What followed was a loss of community trust,
increased crime, and eventual government intervention. It’s a high price for poor planning.

Cities like Paris take a more strategic, character-focused approach. There, municipal authorities actively regulate business mix to ensure
diversity — evensubsidising rent when vital businesses (like a single neighbourhood bakery) are at risk of disappearing. This sort
ofmixed-use resilience ensures neighbourhoods remain liveable, attractive, and community-led.

Importantly, this isn’t just an overseas ideal. The NSW Government now provides clear placemaking guidelines that explicitly encourage
Councils to support:

A diverse mix of land uses and business types
Independent and local ownership
Protection and enhancement of unique local identity
Balanced, community-informed night-time economies

Council is also aware that this stretch of King Street is not part of a designatedSpecial Entertainment Precinct (SEP). Unlike Enmore Road
(already designated as NSW’s first SEP), King Street is not zoned to carry the associated burdens of extended late-night activity, noise, or
food service clustering. Yet that’s precisely what’s occurring — through planning by neglect rather than design.

A successful precinct — whether in Sydney, Paris or elsewhere — requires the right mix of businesses, housing, and public uses. Without
this, we risk becoming just another oversaturated corridor of takeaway and noise, indistinct from Broadway, Parramatta Road, or any other
fast-food strip.

I urge Council to consider:

1. Introducing planning controls to limit over-concentration of specific business types (e.g., fast food, alcohol, late-night takeaway)
2. Actively protecting and promoting character-driven, independent retail through zoning, grants, and promotion324



3. Ensuring that policy aligns with the placemaking principles already outlined by the NSW Government
4. Publicly committing to maintaining and enhancing the unique identity of King Street — not eroding it through passive approvals

Newtown is a place of community, creativity and character. But that didn’t happen by accident — and it won’t survive by accident either.

Yours sincerely,
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From: <  on behalf of <  <
<

Sent on: Tuesday, July 22, 2025 9:41:31 PM
To: dasubmissions@
Subject: Submission - D/2025/585 - 212-214 King Street NEWTOWN NSW 2042 - Attention Cissy Li
  

Caution: This email came from outside the organisation. Don't click links or open attachments unless you know the sender,
and were expecting this email.

Dear sir/madam

This proposal would destroy local businesses, community and the appeal of newtown and its night life and vibe.
Newtown thrives on small business and local shops and restaurants. By allowing a giant corporation to open a 24/7 fast
food venue would not only take away from the charm and atmosphere of newtown that attract so many it would also
destroy other local business and decimate the the food and hospitality industry in the area which thrives in the small
restaurants and high level of diversity and inclusion in the area. A giant corporation fast food chain would be a big
mistake. It is bad enough that KFC has opened in newtown there is no need for a McDonalds as well. It won’t attract
more jobs and livelihoods as it will destroy. Allowing this proposal to be successful will entirely ruin Newtown and its
attraction as a place to go out, spend money and live. 

Don’t ruin Sydney’s culture, don’t let corporate greed into Newtown.
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